Bioeconomy
An Icelandic approach

Sveinn Margeirsson*, Ph.D
Chief Executive Officer, Matis Food and Biotech R&D

*Raised on a farm
*Educated by seafood processors
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Applying know-how for continuous improvements
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Value addition Biotech
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LResearch and lnnovationJ _ Practical Application |
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plant H i Environment
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No less than 30% of food wasted \_/

Major supermarkets, in meeting consumer
expectations, will often reject entire crops of

perfectly edible fruit and vegetables at the farm

because they do not meet exacting marketing

standards for their physical characteristics, such
as size and appearance. For example, up to 30%

of the UK's vegetable crop is never harvested

as a result of such practices. Globally, retailers
generate 1.6 million tonnes of food waste annually

in this way.
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IN THE UK, SEVEN =

MILLION TONNES OF
FOOD VALUED AT

ABOUT £10 BILLION IS -
THROWN AWAY FROM
HOMES EVERY YEAR.

{y

The
potential to provide 60-100% more food by simply
eliminating losses, while simultaneously freeing
up land, energy and water resources for other
usesg, ig an opportunity that should not be ignored.

GLOBAL FOOD
WASTE NOT,
WANT NOT.

Institution of
MECHANICAL
ENGINEERS

IT IS ESTIMATED THAT
30-50% (OR 1.2-2 BILLION
TONNES) OF ALL

FOOD PRODUCED ON
THE PLANET IS LOST
BEFORE REACHING A
HUMAN STOMACH.
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Food and Energy security
Nutrients availability and food safety
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Changing demographics
Urbanisation - Aging population

Cost of health care
Attract both genders

Aquacuity,,

Marine planning
Sustainable value added marine utiIisationg

Innovative, cost-efficient agriculture
Focus on innovation and product development
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onomy. Noraic coiiaporation

The Nordic Bioeconomy Initiative (NBI)

« Thematic Priorities: Sustainable production and use of biomass
- for products and services in the Nordic countries
- in relation to food security and safety
- to foster local economic and social development

Arctic bioeconomy*
« Aim: to prepare the arctic for active participation in the Nordic Bioeconomy
Initiative (NBI), to enhance the beneficial effect of NBI for the areas.

Icelandic chairmanship program 2014 — 2016
« As Iceland chairs the Nordic council of ministers

Collaboration with our neighbors

«  Cooperation with the Baltic

«  Cooperation with Canada

« Active participation in projects and policy making for Horizon 2020

*project conducted in collaboration with the Nordic Council of ministers, NKJ, AG-Fisk, SNS and more
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Key element in green growth

Improve sustainable management and utilization of biological
resources and strengthen the Nordic primary sectors to optimise
the local economic and social benefits

Enhancing Nordic cooperation; advancing research and innovation and
creating foundation for knowledge-based policies.

Encourage proactive response to climate change, open new markets,
create new jobs and contribute to food security and public health in
the Nordic countries and beyond.
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